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Response to survey a function of:

ÅInternational

ÅNational 

ÅInstitutional 

ÅRole

ÅDiscipline

ÅPast Experiences



Turkey in the next ten years

ÅThe worldôs 17thand Europeôs 6th largest 

economy (REF, 2008).

ÅYet only 63rd out of 134 countries in terms of 

competitiveness (GCR 2008).

ÅEU accession will mean new collaborators, new 

competitors, new sources for funding and new 

challenges.

Å Turkey: An Emerging Economy Moving Towards full Membership to the EU. 

REF (SU Competitiveness Forum),  2008.

Å Global Competitiveness Report 2008-2009. 



Turkish companies in the coming years

ÅIncreased professionalization and 

internationalization will result in increased 

demand for management education:

ïTraining-both within degree programs and 

executive education

ïConsulting

ïResearch

ÅCurrent examples: Sabanci Holding (Future 

Forum, particularly Temsa), Borusan, Hedef

Alliance, Garanti Bankasi, Anadolu Grubué
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Demographics of Turkey

Source: TUIK www.turkstat.gov.tr/PreTablo.do?tb_id=39&ust_id=11

Population pyramid, 2008
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Overall human capital &     

managerial talent is still too scarce

Source: The Global Competitiveness Report 2008 - 2009

http://www.weforum.org/en/initiatives/gcp/Global%20Competitiveness

%20Report/index.htm

http://www.weforum.org/en/initiatives/gcp/Global Competitiveness
http://www.weforum.org/en/initiatives/gcp/Global Competitiveness


Turkish Higher Education Space

ÅGap between capacity and demand for higher 

education.

ÅThis year close to 2 million students took the 

OSS, Turkish Central Placement Exam. Of those 

1.5 million will not be able to attend university due 

to lack of capacity. 

ÅAs a result, many new entrants: 

ïPublic Universities                94

ïFoundation Universities 48

ïTotal 142





Sabancē University



üJuly 1994 Resolution by SabancēHolding
Executive Board (VAKSA)

üAugust 1995 Search Conference with 52 participants 
from 22 countries& Formulation of ñthe Philosophyò

üSeptember 1999 Start of Classes

The creation process was long and inclusive
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Our Mission

is to develop competent and confident individuals,

enriched with the ability to reflect critically and independently, 

having a strong sense of social responsibility;

and

to contribute to the development of science and technology, 

as well as disseminating the knowledge created 

to the benefit of the community.



Toward an Integrated & Sustainable Business Model

Research Education

Business World & 

other Stakeholders
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We are guided by our Philosophy
ñCreating and Developing Togetherò

Key Words

ü Student Focused

ü Participative

ü Responsible and Responsive

ü Practice Relevance

ü Developing science and 

technology, disseminating  

knowledge 

ü Interdisciplinary

ü Self-Managing / 

ü Self-Sustaining

ü Teamwork

ü Local / Regional / Global

ü Learning to Learn
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Arts and 

Social 

Sciences

Engineering 

and Natural 

Sciences

Prof. Albert Erkip

Management

Prof. Mehmet Bac

We have Focused our Efforts on

Three Faculties and the Foundations Development Program

Prof. Nakiye 

BOYACIGĶLLER

Foundations

Development 

Program

Prof. Ali ALPAR
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Faculty of Management 

Degrees

ü BA in Management

ü Master of Business Administration - MBA

ü Executive MBA

ü Master in Finance

ü PhD in Management
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Our distinguishing characteristics set us apart

ü Interdisciplinarity:  No Academic Departments!

ü Opportunity for students to decide on their academic field 

at the end of sophomore year to choose the degree

program  and selecting the most appropriate field through:

Á Acquiring knowledge on different topics

Á Effective tutoring system

ü Foundations Development Program:

Á School of Languages (English, Turkish and other

second foreign languages)

Á University Courses
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üUndergraduate: 2,899 
Graduate:             577
Total:                 3,466

üStudents from all across TR

üIncreasing numbers of intl students 

ü25% on scholarships, the % is much 

higher amongst graduate students  

ü60-40 Male/female mix 
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Cornell University

University of California

Carnegie Mellon University

Max Planck Institute

Northwestern University

Ko­ University

University of Chicago

Harvard University

Boĵazi­i University

MIT

University of Minnesota
University of Pittsburg

Brown University

Stanford UniversityBilkent University 

Texas A&M University

Cambridge University

Sabancē University

London School of Economics

31% of our Alumni pursue graduate studies
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Procter & Gamble

Akbank

Ford

Garanti Technology

Garanti Bank

Efes Pilsen

Unilever

Turkcell

Doĵuĸ

T¦BĶTAK

Siemens

Deloitte
BriSA

KordSA Coca-Cola

Borusan 

54% of our Alumni pursue professional careers

Beksa

Toyota

Deutsche Bank

Start-up companies founded by SU Alumni in areas such as Information Technology, 

Software Development, and Advanced Materials, of which two are based abroad.
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Research


