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Coherence & integrity

Marketing as an integral part of your values & culture

• Marketing an educational service implies a high degree of 
coherence between what the school is about and how it
communicates to the outside

• At BSL the word of mouth is of critical importance, walking
the talk is a daily requirement of the entire staff & faculty

 I share my mistakes with the MBA class on a regular basis

 Faculty & students co-commit to personal learning objectives



Learning Professionalism Partnership
Courageous 
leadership

Responsibility Entrepreneurship

The Question

BSL’s perspective and insights on marketing, PR and communications 
of b-schools, especially in relation to new performance challenges 
that management development institutions are facing/will face in 
the future. 

– Does business schools' marketing and communications reflect the 
developments in economy and society? 

– Are the schools up-to-date with the trends, tools and technologies 
available (or do they even need to be?) 

– Do you see significant differences in CEE vs Western Europe or US in 
this respect? 

– Perhaps a few good/bad practices you would like to mention? What 
are the challenges of your school in this respect? 
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• What is your credo and how do you live it?

• What do you do that truly differentiates & defines you?

- In your teaching approach

- In your program focus

- In your research

Coherence & integrity

Let your core strategies become your key marketing
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Let your core strategies become your key marketing

• What is your credo and how do you live it?

 At BSL, we currently align our logo with our vision

Coherence & integrity

As a polished statement

Or as a work in process
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• What do you do that truly differentiates & defines you?

- In your teaching approach

 BSL: creating a powerful & safe learning environment

- In your program focus

 BSL: applied, pragmatic, multi-cultural

- In your research

 BSL: Contributing to resolve the key issues in business & 
management of the 21st century

Example: BSL as founding member of the World Business School 
Council of Sustainable Business (www.wbscsb.com)

Coherence & integrity

Let your core strategies become your key marketing
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• Blogs (Twitter and more)

Dare to engage in dialogue

Meet your students* on their terms

* future, current and past
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• Blogs (Twitter and more)

• Social networks (alumni on LinkedIn, Facebook)

 Demonstrate your school’s vision by living your values

 Dare to expose yourself – modeling

Dare to engage in dialogue

Meet your students* on their terms

* future, current and past
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• Careful about differences between classical marketing 
approaches in different regions!

• Ensure that your regional strategies are compatible and make
sense

 Less is more (BSL is a bad example – see our website)

 Word of mouth: how to involve the alumni!

Dare to engage in dialogue

The dialogue has become global…



Learning Professionalism Partnership
Courageous 
leadership

Responsibility Entrepreneurship

Dare to engage in dialogue
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Questions and Answers 

Thank you. 


