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Do Business Schools Teach What Their Customers Need?

= Framework for analysis:

* Time frame: 1989 — present

= the post-cold war era

= Consolidation and

20th anniversary edition

spreading of the current Which
“Business School model” MBA?
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Do Business Schools Teach What Their Customers Need?

= Framework for analysis (cont.):

= Customers are defined here In a strict sense: those
studying at Business Schools and their institutional
Sponsors
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Do Business Schools Teach What Their Customers Need?

= What do Business Schools’ customers need?

1. Managerial tools to help them solving business-related
problems in a sustainable way

1. Sustainability: social, environmental, economic, emotional

2. An intelectual “roadmap” that helps them in adapting
their business and careers to changes in the
environment

1. Environment: political, economical, social, technological,
environmental and regulatory environment
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Do Business Schools Teach What Their Customers Need?

» Business Schools have been successful in attending
the first type of demand

= Business Schools have been less successful In
attending the second type of demand
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Do Business Schools Teach What Their Customers Need?

= Why?
= The current model for Business Kenichi Ohmae
Schools was developed In a THE END OF
very specific environment: [HE NATION STATE

The Rise of Regional Economies

= The so-called “Western Liberal Late

Capitalism”, strongly based on
neoclassical economics

= |t has expanded heavily during the
“early post-cold war period”, aka
“Neoliberal Globalization”
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Do Business Schools Teach What Their Customers Need?

= Why?

= That model has a number of
Implicit assumptions:

= The allocation of resources by free
market forces and financial markets
IS optimal, or at least it is much more
efficient than the alternatives;

= The universal validity of political and
economic Western structures, which

would ideally spread throughout the I:[‘anms [’_Ukuyama
world once “obstacles” were
removed...

FUNDACGCAO
GETULIO VARGAS

antonio.gelis@fgv.br

Escola de Administragao
de Empresas de Sao Paulo



Do Business Schools Teach What Their Customers Need?

INSIDE THIS WEEK: A 14-PAGE SPECIAL REPORT ON GLOBALISATION
Who killed New Labour?

= _..but that didn’'t happen... Emggfmst e

How to save fish

The last typewriter-repair man

What next?
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Do Business Schools Teach What Their Customers Need?

= A major - and still
ongoing -  global

L - BUSINESS
geopolitical shift takes et
place. Home Tech Entertainment WallStreet Markets Sirategy Spords Lifestyle Politics  Europe

Hive | Tape | Blackboard | Confributors | Jobs | Chars | Authors

CHINA: "America Needs To Accept The
Painful Fact That The Good Old Days Are

Over"
- That faCt haS already Gus Lubin Aug. 6, 2011, 6:42 AM 632.538 2 140
changed the business
environment...
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Do Business Schools Teach What Their Customers Need?

= ... and seems to be capable of changing the
political and social environment as well.
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Do Business Schools Teach What Their Customers Need?

= ... S0 the time has come for
Business Schools to adapt to
such fast-changing environment

The World turned Upside Down
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Do Business Schools Teach What Their Customers Need?

* |In the long run, the inability to attend the need for a
updated intelectual framework can prove to be
damaging also for the ability of Business Schools in
attending the need for managerial tools

= That could happen for a simple reason: the optimal
utilization of managerial tools must be preceded by an
adequate analysis of the larger environment
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Do Business Schools Teach What Their Customers Need?

= \What should we do?

* |n times of change, business schools should remind
themselves that ultimately they are schools of applied
social sciences
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Do Business Schools Teach What Their Customers Need?

= What should we do (cont.)?

= A larger gamut of intelectual approaches to business
IS sorely needed: sociology, political science,
geopolitics, Iinternational relations as well as
guali/quanti methods.
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Do Business Schools Teach What Their Customers Need?

= \What should we do?

= Business Schools should not limit themselves to one
single economic approach

@ Escola de Administragéo antonlo gells@ngbr

de Empresas de Sao Paulo



Do Business Schools Teach What Their Customers Need?

= Business Schools’ students should receive the
opportunity to learn about the many different “near
futures” that could eventually unfold out of the current

global situation
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Do Business Schools Teach What Their Customers Need?

Geopolitical Child Watches The Birth Of The New Man (1943)
by Salvador Dali
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