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MOOC phenomenon 
• The term “Massive Open Online Course" appeared in 2008 

• 2012 - year of MOOCs 

• was called by some researchers as a tectonic shift in the educational landscape and  
predicted to become a strong competitor for educational settings regular programs 

• MOOC platforms such as Coursera and others have an unreal number of enrollments 
but at the same time the dramatic volume of dropouts 

• Leads to a rethinking of the education system of both higher and further, 
traditional and on-line,  

• there is a change of philosophy of education in the direction of the widest 
possible democratization,  

• making education accessible to anyone interested 

• possibility of using MOOC  - a variety of purposes, including: 
• marketing,  

• search and select the strongest applicants  

• monetization opportunities through certification and additional services (eg, consulting 
support, advertising, publishing, access to the students  portfolio for employers) 





Project #1: MOOCs integration  

 
University/ 

Course 

 
Programme 

 
Programme 

course/ 
Integration model 

 
Number of students 
enrolled/ graduated 

 

Stanford University/ 

General Game Playing 

 

Mathematical Methods 
in Economics 

 

Game theory and 
decision-making 

methods 

 

Integration in to 
the regular course 

 

28/ 

28 

 

Princeton University/ 

 Statistics One 

 

Economics (Bachelor), 

Management 

(bachelor's degree),  

Economics (MSc, 

“Statistical and 

mathematical methods 

of forecasting the 

economy”) 

 

Statistics, 
Business Statistics 

and Forecasting 

 

Additional elective 
course 

 

91/ 

47 

https://www.coursera.org/stanford
https://www.coursera.org/course/ggp
https://www.coursera.org/course/ggp
https://www.coursera.org/princeton
https://www.coursera.org/course/stats1
https://www.coursera.org/course/stats1


Conclusions of the experiment 
 

» In contrast to the usual statistics of MOOCs with high percentage of 
drop out within the experiment we have from 50 to 100 % of 
complition: 
– According elective model (facultative) around 50 % of participants 

successfully completed the training 
– Integrated model -  100%  

»МООС integration into the educational process may be done in two 
ways: 
– by inclusion (integration) in to the discipline in light of the 

educational results in the score-rating system accounting student 
achievement 

– using the МООС as a basis for elective courses with teachers 
advisory support, providing assistance for students in terms of 
terminological and methodological aspects that often cause 
difficulties for Russian students because of the low level of 
knowledge of the English language and lack of self-learning skills 
(these two factors lead to high level MOOCs incompleteness). 



MOOCs inclusion in the educational process enables: 

• enrichment of the learning content by use of МООС 
educational materials and activities  

• the use of additional teaching methods to deversify the 
learning process 

• the ability to integrate students into the international 
educational space within a particular subject domain 

• teachers integration into the professional community 

• increase the level of students (and teachers) foreign language 
in the subject area 



Project #2: MOOCs Design and 
Delivery in the frame of 

OpenUpEdu project 



OpenupEd project 
 

• Under the auspice of o European Association of Distant Teaching 
Universities (EADTU) with European Commission support  

• Participants : 11 universities from France, Italy,  Lithuania, 
Netherlands,   Portugal, Slovak, Spain, United Kingdom, Russia, 
Turkey, Israel  

• Each University deliver courses on their own LMS in English or 
national languages  

• In total around 40 courses were developed on 12 languages in 
different subject areas 

• With workload from 20 to 200  of academic hours 
• Self organized with individual schedule or according to the exact 

time schedule 
• At the end of the course successful participants can ask for a 

certification for additional payment from 25 to 400 euro depending 
on the University policy 



MOOCs developed by MESI 
• LMS: Moodle 
•  http://lms.mesi.ru/ 
• Languages are : Russian and English 
• Subject areas: Economy,linguistic (Russian language), 

ICT in education 
• Example: Course “Fundamentals of Economics” 

– 146 enrollments from 42 countries  
– Most of them are just: “take a look” or to “try” the 

test from one module 
– Only 7 active students with high level of educational 

results  
– Learning materials are: video-lessons, ppt 

presentations, assignments (assay, case studies, 
tests)  

http://lms.mesi.ru/
http://lms.mesi.ru/


Delivered courses 



Additional resources  



Video for each module 



Module assignments 

Types of assignments: 
 Essay  
 Tests 
 Open question tests 
 All grades are 

automatically goes to 
the personal portfolio 
for each student and to 
the teacher’s students 
records list 



Country 
Participants 

number 
(AM) Armenia 1 

(AR) Argentina 1 

(AZ) Azerbaijan 2 

(BE) Belgium 3 

(BG) Bulgaria 4 

(BR) Brazil 4 

(CA) Canada 3 

(CO) Colombia 2 

(CY) Cyprus 1 

(CZ) Czech Republic 1 

(DE) Germany 2 

(DZ) Algeria 1 

(EG) Egypt 1 

(ES) Spain 9 

(FR) France 3 

(GB) United Kingdom 5 

(GH) Ghana 1 

(GR) Greece 5 

(GT) Guatemala 1 

(HR) Croatia 1 

(ID) Indonesia 1 

(IE) Ireland 1 

Country 
Participants 

number 

(IL) Israel 2 

(IN) India  4 

(IT) Italy 5 

(LT) Lithuania 1 

(LU) Luxembourg 1 

(LV) Latvia 3 

(NL) Netherlands 2 

(NP) Nepal 1 

(NZ) New Zealand 1 

(PE) Peru 1 

(PT) Portugal  26 

(RO) Romania  7 

(RS) Serbia  2 

(RU) Russia  27 

(SG) Singapore  1 

(SK) Slovakia  1 

(TN) Tunisia  1 

(UA) Ukraine  2 

(US) United States of America  4 

(ZA) South Africa 1 

Total.                                 42                                        146 

Statistics  



Course geografy 



Findings 
» MOOCs are cover a wide range of countries than usual 

marketing efforts 
» MOOCs are excellent instrument for university and 

professors promotion within the international 
educational market 

» MOOCs gives possibility for student to try new subject 
area or/ and University to make a decision on a full 
program enrollment 

» The high cost for the development and delivery  
» Instructional design is the key to success 
» Students prefer SPOC instead of MOOC 
»  Students ready for pay for certification and for 

individualization 

 



Thank you for your attention! 
 


