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our world.
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;d, ._iThe Signature Differences

A team of professionals who are with you on your accreditation
journey.

Kayla Vos Odgerel Batmunkh




Thought Partners in Higher Education

Olin Oedekoven, Ph.D. Rick Mansheim, Ed.D. Alimaa Jamiyansuren, MA Luis Rodriguez, Ph.D.

Bill Parrott, MA Markus Roth, MS Debbie Robbins, MS

Defining Characteristics

Customized Solutions:

Services customized to align with your specific learning outcomes

requirements.
Accreditation Focus:
Services designed around the specific accreditation standards and
principles.

Comprehensive Reporting:

Detailed reports that address stakeholder needs with 24/7 client

access using Client Admin.
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| "E‘ Exam and Educational
1‘; =¥ Services: Overviews
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Learning Outcomes Evaluation and Assurance of Learning
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ﬁ Business Program Assessment Services

~Business and Business- Rogrou HavE
ASSESSMENT

related programs

» Advanced Topics for
Marketing and Human

Resource Management

~Separate Accounting and

Finance Program Assessments

CPC-based COMP Exams in English and
tranSIuted into: ASSDE(;SYMOEUN":EEEKI?AMS

~German

» Spanish THAN ENGLISH?

»~French

»~Mongolian

CONSIDER USING OUR .

o

~Russian

Spanish APA Writing Style Training course

and competency exam

Spanish ALC modules




ﬁ General Education Assessment Services

[IGEN ED Exam Service for

Institutional Assessment and

Regional Accreditation Needs

130+ Topic areas aligned within 7

academic discipline areas

[ICustomizable for a fixed-GEN

Litarature/Campanition
Math/Algebra
Science

Program OR customizable to the

student’s past GEN ED coursework

(requires API technical integration)

E Healthcare Administration Assessment Services

. . CONSIDER USING OUR
LA programmatic assessment service HEALTHCARE ADMINISTRATION
DEGREE PROGRAM ASSESSMENT

designed for AUPHA accreditation

D

requirements
LEARNING OUTCOMES AND
. . R RETAINED KNOWLEDGE
123 topic areas aligned within the 5 (o Beema 2 ot ot 260 st st

HCA academic discipline areas

[ and

_!Customizable for both undergraduate l i tﬂ
i 5. lunln:::::owhdgl and suu. .
or graduate HCA academic degree :
W
I
programs ‘ :
- N
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m Early Childhood Education Program Assessment Services

~Based on inTASC, NCATE, and
NBPTS ECE Competency Areas

~ Designed for CAEP and e DLTCONES D
RETAINED KNOWLEDGE

NAEYC accreditation and

certification requirements

»~ Also applicable for state-level

certifications

~Based on the NASPAA defined

CONSIDER USING OUR

PUBLIC ADMINISTRATION

ACADEMIC PROGRAM ASSESSMENT

competencies

~Designed for the NASPAA

accreditation requirements

~Both graduate and

undergraduate academic degree

programs
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m Online Academic Leveling Course Modules

Marketing 9. Macroeconomics

2. Operations/Production 10. Microeconomics ARE VOURBBANSEER STUDENTS

Management
g 11. Legal Environment of

3. Human Resource Business TO CONTINUE THEIR EDUCATION?

Management
12. Information

4. Organizational Management Systems

Behavior

13.  Quantitative Business B CONSIDER USINGOUR. ™

5. Business Ethics Research Techniques & - ACADEMIC LEVELING
— COURSE MODULES
. . Statistics
6.  Global Dimensions of ? =
Business 14. Leadership ' :
7. Business Finance 15. Strategic

. Management/Business
2. Accounting

Integration

APA Writing Style Training & Testing Services (Along with App versions:
Apple, Android, & Windows). Version 2.0 Release in June 2014

Manuscript Numbers

L t
ayou 11. Metrication
(PUEDEN 5US N Writi tyl
ESCRI riting Style 12. Statistical and
DE FORMA EFECTIVA? .
Grammar Mathematical
Scholarly Copy

Writing and 13. Tables

Word Choices 14. Figures

Punctuation 15. Reference

Capitalization Citations in Text

ondtalics . Reference List V‘m
Abbreviations 17. Electronic Media

Headings and

Series

Quotations
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m Consulting Services for Institutions of Higher Education

ISeeking or renewing accreditation with planning,
organizing, self-study development, and self-study

quality assurance and review

LIDeveloping new academic programs or reviewing

existing programs

IRequiring assistance with developing, reviewing or
simplifying outcome assessment (quality assurance)

processes for programs and non-academic departments "

~_ CONSIDER USING OUR
. . . e CREDI

Ll Assistance with faculty evaluation, faculty Mc:o?q%ﬂ:lmﬁgu

development, and management

[ICreating or revising a strategic plan for the institution

or business unit

_IExpanding or creating program delivery with online

curriculum

_IStrategic planning for the Institution

and/or Business Unit
_ILeadership seminars for faculty/staff
education and senior leader

development

_!Assisting organizations (accreditation

bodies) to review, develop and improve

their standards/principles




The Client Admin Site |[IPySS——

h ACADEMIC SERVICES
Global Educational Support

Welcome to the Peregrine Academic Services Client Admin Site

The purpose of this site is to provide designated school officials with access to their student
registration information along with the ability to generate individual and summary reports.

Please use your e-mail address along with the password provided to you by Client Services of
Peregrine Academic Services 1o access this site.

Emall Address Smith. John@University.edu & 1]

Password sssssssssssssss %

If you do net have a Client Admin access account with us, please contact client services at
com

24/7 Access capabilities so that clients, at no additional cost, can:
*Generate all summative and comparative reports
*Review individual student results
* Edit student information
"Download the aggregate pool summaries

9/16/2014
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Dashboard View:
*Graphical plot with summary table
*Adjustable time interval to display
*Export summary results to Excel

Selectable Views:
*Select service(s) to display

*Select the academic degree level(s) to display
Select specific exam(s) to display

11



I Manage Registrants

EGEARERARRRARAR
[
i

iflfdifiiFraniniini

Individual Registration Management:

*Filter results based on time intervals (registration and
completion), service type, specific exams, academic
degree level, and completion date

Fegistrations | LEWIS, KRISTIN | BUSI 400 Strategic PlanningBusiness Pol
— - | = T

BLISH 400 Strategic Prasring Businass Poscy Exam

Student Profile Management:
*Edit student registrations to include assigned cohorts,
e-mail address, student ID number, and registration

type in order to correct any registration errors

9/16/2014
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1, Crystal | ACCT 441 Capsione:

ACCT 441 Capaisne: Aseounting Exam
ey sty

» Compratmmam CPC faam

Pt W
Compited Ty, i

Individual Student Results:
*View completion certificates
*Export results to Excel

=&
Ba

TEREGRINE

Certificate of Completion
" e————

f
i
EREEER TR

Once students complete an online service (and an optional student
survey), students view and download a completion certificates. Exam
certificates show both the results for the current exam (in this example an
Outbound Exam) as well as side-by-side with any previous exams (in this

13
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Aggregate Summary Access:

*View/download any of the aggregate pools by academic
degree level

e e LmTA - 0.

Stasterst Ragrallsten & Cinstvn Completion ALty

Ve Rt . Jwtunty 01, 2003 w dagrat 01 2013 | (ASPS) Adeuntng Comman Pret
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Individual, Survey, Summative, and Comparison Reports:
*Graphical snapshot to identify each report
*Unlimited access to all reports

14



-9 Available Reports

Individual Student Data Report. An Excel file with the student-by-
student results showing the percent correct for each topic and
subject.

Internal Analysis Report. A report of a selected group of exams
with the selection of one aggregate pool at a time with both an
analysis of means and an analysis of frequencies.

Executive Summary: Internal Analysis Report. An abbreviated
summary report of the internal analysis report.

External Comparison Report. A report of a selected group of
exams comparing the results against one or more aggregate
pools.

Executive Summary: External Comparison Report. An abbreviated
summary report of the External analysis report.

Program/Cohort Comparison Report. A side-by-side comparison of
the results between one or more academic programs or cohorts of
students where there is overlap of topics on the student exams.

W Available Reports

10.

12.

Longitudinal Analysis Report. A side-by-side comparison of
different exam periods (up to 5 exam periods can be shown on
the report).

Pairwise Report. Shows student-by-student results when the
same students who took the Inbound Exam also complete a
Mid-point or Outbound Exam.

ALC Report. A student-by-student summary of the student’s ALC
module results.

APA Report. A student-by-student summary of the students
APA results.

Grade Scale Report. A report based upon the client school’s
COMP exam results used to determine a school-specific grading
scale based on percentile scoring.

Student Survey Report. A summary report of the results from
the optional student survey administered in conjunction with an
Outbound Exam.

9/16/2014

15



8 \nlemal Analysis Report

e i e a1 PR o N e e o e e m o, The o Py et
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Report Wizard:

=Step-by-step tool used to generate a report

*Allows maximum flexibility with report variable selections

(e. g., time interval, exam selections, external comparisons, etc.)

4 30 P vy B e iR Pt e B Pt st PSSR
s Ean St by o T

i e T O = = . -
Gy Fichate wuams wave e completon tms 5 Datwsen
& ming. a2 hra D mims
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o s

Filtering:
*Include or exclude exams as appropriate

*For example, exclude exams where the completion was short,
suggesting that the students did not put forth a solid effort

9/16/2014
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Report Summary View:
*Adjust variable section as needed
*Output options include PDF, HTML, and Excel

Summative and Comparison Reports

»%% PEREGRINE

h ACADEMIC SERVICES
Global Educational Support

9/16/2014
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Report Applications: /nternal Analysis Report

The purpose of this report is

primarily associated with internal

benchmarking; however, one

aggregate comparison is shown

to help establish relativity of the

data.

This report is used mostly for
evaluations of learning outcomes
using the frequency correct data

for such analyses.

[ —— e warzan

E Report Section: /nbound/Outhound Overview

T Poge 7ol |

Compari of Inb d Exam Results with Outb d Exam
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The first graph is a side-by-side overview of the exam results. If Inbound Exams are
included, this graph will display both the inbound and outbound exam averages.
The topic averages and the sub-topic averages will both be shown (the topics of
Management and Economics include sub-topics).

r——-—-—-

9/16/2014
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Report Section: Score/Completion Time Scatter Plots

Purngrns Lantams b - sl Anyi Bepen

Outbound Exam Result

P Minfie Buivivs Sl i St Poge L1 |

Inbound Exam Result

Sarpie Sizw 107
Alaan Completion Tme for s Topac imine} Cusoond » 196,10
Maan Soore: $4.67% Max Soore: 88,67 Ln Scone 35 87%
Stardard Devistion: 10.51

* ety anw woried bry rumbsr of et taken 1 complete T s

The scatter plot are sorted by Exam Completion Time (low to high) and plotted as such
with the scores of the shorter completion time shown to the left and the scores with the
longer completion time shown towards the right. The Y axis is exam score and the X axis
is completion time. Scatter plots are shown for both Inbound and Outbound Exam results
for total, topic, and subtopic.

Report Section: Exam Summary Table

Inbound Exam Summary

Outbound Exam Summary

fuens

o [T T T T Y
; [ N TN Y AT
e ——
wae | moaes | e | wos
T
]
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E-:-_‘-'me w | ue | wan | w0 | e | e [ wes [ wen
TN T ey o | W | s [ aws [ @ | aos
e d | o wt | um | @ | [ v [owe [T

The Exam Summary Table is a an overview of each topic/subtopic data with the
percent correct, a comparison with the aggregate data, a percentile rank, and the
percentile benchmarks used for learning outcomes evaluation. Similar tables are
shown for each topic, with similar subject-level data.

9/16/2014
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Report Section: Topic/Subtopic Analysis

L D e L s Ry e G [l B ET G Subject Score Comparison Inbound
Exam

W farsgres Sonsees farces Gniina ntenry Mod

Patcert S

I 1 1 1} B

3 i i 3 8 H i

; Tk

a < E
For each topic/subtopic for both inbound and outbound exams, the reported data include: :
Inbound Exam/Outbound Exam side-by-side |
Table of the A t St y Statisti |
Scatter Plot of the Score (Y Axis) and the Completion Time (X Axis) 1
Bar Graph of the Subjects within the Topic/Subtopic compared to the selected aggregate pool used with |
the report. 1
A Frequency Analysis Table of the questions offered on the exam. 1

Report Section: Topic/Subtopic Analysis

Frequency of Questions Offered on Outbound Exams
Results for This Report's Averages for the Selocted | F Required Scores for Identified Percentiles Based on
Business - Dataset Aggregate Pool Rank the Selected te Pool
Strategic Management Number of Frequency Number of Froquency s
Questions Offered | Correct | Guestions Offered | Correct | meeree | 20" gody o e

Business-Level Strategy 192 55.21% 7815 50.54% 74 56.41% 58.01% 50.91% B24T%

Competition o6 50.51% 4083 4542% 55 56.10% | 5752% | se8e% | e0.74%

\Cj:r‘r;mg Mission, Vision, and 54 77 78% 1851 86.18% 84 75.76% | 77.55% B0.15% B2.45%

Corporale Stategies 577 57 54% 24087 46.63% 0 54.90% | 55.73% | 67.00% | 50.88%

g:"‘:’"“ Ftrychirs and 130 a8.02% 5347 4533% 50 s3e8% | 5521% 57.20% 60.00%

rmance

Diversification 267 54.88% 13561 4B.32% 85 5392% | 5485% | 57.4% | e0.88%

and Shareholders 127 55.27% 4828 50.03% 82 57.21% | 5048% | 60.25% | 64.15%

g""'ﬂ" Fimnning and 104 61.34% 7368 50.80% a2 s660% | Se4e% | eo7om | s3dew

ocision-Making

Topic Summary 1670 S6.71% 68300 43.80% 95 53.00% | 5350% | S46T% 56.67%
; For each topic/sublopic for both inbound and outbound exams, the reporfed data include: | 1
" Inb d Exam/Outb d Exam side-by-side 1
" Table of the A t S y Statisti 1
1 Scatter Plot of the Score (Y Axis) and the Completion Time (X Axis) 1
| Bar Graph of the Subjects within the Topic/Subtopi pared to the selected aggregate pool used with |
| the report. 1
1 A Frequency Analysis Table of the questions offered on the exam. This table shows the percentile rank |
1 and the percentile benchmarks based on the selected aggregate pool. For percentile ranking calculations |
1 and for the percentile benchmarks shown for the selected aggregate pool, results are subject to sample |
1 size limitations. In general, percentile ranking and percentile benchmarks should be used with caution I
1 relative to making programmatic changes based on the results if the sample of Questions Offered for |
L the aggregate pool is less than 300 for a specific subject. 1

20
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E Report Applications: External Comparison Report

Exam Pariod for this Report: #18:3012 - £167913
To4ss Numbes of Exsms Inciuded: 367 (nbound Exsma = J00; Dutbound Exsms = 167)

Acadeeic Level: Bachalors
Dativary Modes: Traditional
Onlina
Blended
Aguregates; Diessedybrid Detvary Mode
Fafth-Baved mabaution

The propose of the external comparison report is to show the school’s !
inbound/outbound exam results compared to one or more selected aggregate :
pools. Up to 8 aggregate pools can be selected for comparison proposes. 1
Comparisons include a comparison of the scores and a comparison of percent :
change (when inbound exams are included). "

P Mt v Lot Campasiin Bapary

Overview: Outbound Exam Results Compared to the
Agoregate Pool for I REECIITEED Prosr AT e

. s s S,

Overview: Percent Change in Inbound/Outbound Exam Results Compared to the

Aggregate Pool for [N INENNIEN) Programs

[ U T—

[ g

l 1 1 1 | |

|.'-'—.-——.\....-|

For both inbound and outbound exam sets, overview graphs are provided for both
the comparison of the means and the comparison of percent change (only available
with inbound exams). Different graph sets are provided for each of the selected

aggregate pools.

21



Report Section: Topic/Subtopic Comparisons

PSPPI S P — [

Comparison of Outbound Exam Results with Outbound Exam Aggregate Results:

[Legal Environment of Business)

[P PR——— o—

Percent Change in Inbound/Outbound [T T FTTRTTAITT S Results
P to the Di ggregate Pools

£ B Cotarnrca o e Fattaned
£41% [oarance <1 s s Ciminry e Aggragess
1M1.21% Dilararac 1 P Toadbrs Carmpus fased Diboary

5 12% Diince <o e Biaruind 400 Dotoawy Liccie Agreged
[Ewp—

[P P b e (557

Comparisons are show for each topic and subtopic and include both a comparison 1
of the score means and a comparison of the percent change from inbound to |
outbound (if inbound exams are included). :

Report Applications: Program/Cohort Report

The purpose of this report is to show a
side-by-side comparison of exam
results for different programs or cohorts

of students and then compare these
results with one or more selected

.
Lo |
aggregate pools.
ggreg P [[RLL-I{I\'I

ACADEMIC SURNICEY

A “program” is an academic program

Comparative Conart Repon for!

(e. g. BA in Business Economics).

could also be pull-down menus that
students use when they start the exam.

A “cohort” could be any number of
areas including specializations, campus
locations, online vs. on-campus

students, etc.). Students use pull-down

1
1
1
1
1
1
1
1
1
1
1
1
Usually, these are different exams, but :
1
1
1
1
1
1
1
1
menus to indicate their cohort at the :
1

start of the exam.

9/16/2014
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_' Report Section: Topic/Subtopic Analysis

Comparative Cohor: Business Ethics

ariont me

- Dusmess o
E

. uman Hpscurces Musagreent
. ndirmatn Sy sion
Lingestocs Mansjormss

In this example, the exams for each of the 5 compared programs included the topic
“Business Ethics”. The green line (and data point shown above the graph) are for
the selected aggregate pool. More than one pool can be selected when generating

this report.

The purpose of this report is to show a
side-by-side comparison of exam results
for different exam periods (e. g. semester,
year, quarter) and then compare these
results with one or more selected

aggregate pools.

The user can select up to 5 different exam
periods and each period is defined by a

specific date range.

Aggregate data are available for both
Inbound and Outbound exam averages;
however, we do not have similar

aggregate pools for mid-point exams.

Use of this report is typically with
accreditation submissions to show data

points over time.

Report Applications: Longitudinal Analysis Report

PEREGRINE

ADEMIE SRVIETE

Longiudn Anshysis Repon for:

9/16/2014
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E Report Section: Topic/Subtopic Analysis

————my

Paromt Soare

#

¥ E s . 2 Z £ ¢ B

e S st
504 = : -_wn

o Aggrogate Avadnbe

“9 -0
%]
sl

V0T - GO FN0NZ - 1RO

V2013 - 6302013

Counts
Dinte Rnmge [t | Count

12012 -

6{0/20
T2 - N2
R013 - 6{30/2013

12 m=326 n=104 n=-208
=504 n=216 n= 196
=557 m=-446 n=321

[ |
1
2
-0

aEE
saile
o |

NOTE: We do not maintain aggregate pool data for mid-point exams because the
application and administration of these mid-point exams is not consistent between
1_schoals._ _ _ o o o o e e e o o o o e e e e e e e e e

=

Parcant Scare

[ Re=0s6 |

18%

26

V2012 - 53072012 R

L hc Lo S
l R2=0.42 |

V2013 - 02013

Similar graphs are shown for each topic and subtopic included on the exam. The

regression analysis allows you to readily see trends between time periods.

9/16/2014
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Report Applications: Pairwise Report

If the school uses both inbound and

outbound exams , then pairwise reporting

is possible once the individual students

who completed an inbound exam also

complete an outbound exam.

Tonamg Poremt BATHN - ETUTHD o 4 sosmermrl
A Lt Mainats

Pairwise reporting possible after 2-3

take that long for a student starting their
program (inbound exam) to then
graduate from the program (outbound

exam).

The purpose of the report is to show a
summary of individual student results over

1

I

I

|

1

1

1

I

|

1

1

1

| years of testing because it will generally
|

|

1

1

I

I

|

1

1
[
1 time.
|

Report Section: Student Analysis

P ——

For each selected student, the side-

by-side inbound /outbound exam

results are shown.

Shown for each topic/subtopic are: :"‘ ’_‘_‘":_“:: ; "_\.'.Q. |
e it o — | |

Percent Difference

Percent Change

Inbound Average (based on this

el
s —— -
CRTRE -
set of results) e -
e B v ﬁ.. I
oL ey - b —1 1
Outbound Average (based on this — oo | : 0
Ve (g st
APy R -
s s
set of results e S e — | INEN
e s | '.. |
o - i
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Report Applications: ALC Student Summary Report

The purpose of this report is to simply
summarize the total set of results and to
show student-by-student results. The score
results by each student are the same as
what is listed on the individual student

completion certificates.

The dates of the report are listed on the

report cover.

The student names and ID numbers
included within the report are also listed

on the report cover.

Report Section: Student Results

For each student, a summary of the
student’s results are shown for each ALC

Module. If no data are shown, as with the

post-test score for Quant/Statistics in this

example, it means that the student has

reported period.

The red vertical line is the total average

scores, that is the averages of the ALC

module post-test scores. This line is shown

1
1
1
1
1
1
1
1
1
1
1
1
I not completed the post-test within the
1
1
1
1
1
1
1
1
1
| to indicate relativity of the scores.
1
1

26



Report Applications: APA Student Summary Report

LERECRINE

The purpose of this report is to
simply summarize the total set of
results and to show student-by-
student results. The score results by
each student are the same as what

is listed on the individual student

The dates of the report are listed

on the report cover.

1

1

1

1

1

1

1

1

1

1

1

1

. ice 1
completion certificates. I
1

1

1

1

1

1
The student names and ID numbers
. - 1
included within the report are also |
listed on the report cover. :
1

=

For each student, a summary of
the student’s results are shown
including total exam score and
the subject-level score. These are

simple percent correct values.

The red vertical line is the total
average scores, that is the
averages of the subject-level
scores. This line is shown to

indicate relativity of the scores.

9/16/2014
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The Grade Scale Report

After you have used our exam services and if you

wish to hone your grading scale, there is an option

to generate your own grading scale based on your

exam results.

This simple report takes your student results and

sorts those results to generate the 60™....99

percentile marks that you can then use for your

grading purposes.

Since there are many grading scales used in higher

alalalalalalalatolo

ololn

education, this report only shows the percentile

olo|o!

|mlnlalalalalnlolokn

scores and then you can determine what scores

correspond to the actual letter (and point) grades:

A, A-, B+, B, B-, C+, C, C-, D+, D, D-, F.

NOTE: You should have at least 50 completed

Y b e el (e

Outbound Exams to make this report statistically

;DY !

u Academically Prepared?

»%% PEREGRINE

h ACADEMIC SERVICES
Global Educational Support

9/16/2014
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More to Follow in 2014-2015...

Emerging Assessment Services

Criminal Justice Degree Programs

A Joint Bloomberg Businessweek-PAS Assessment Exam
Expanding Current Services (Spanish APA, Spanish ALC)
Additional Features for the Client Admin Site

More Phone/Tablet Options with our APA and ALC services

Online Leadership Development and Continuing Education

Courses

Are You Ready for the Next Steps for Your Academic
Preparedness?

1. Provide us with your contact information.

2. We will send you instructions so that you and your
faculty team can evaluate any of the services using

our online DEMO site.

Complete a client on-boarding packet that identifies

how you want to integrate and customize the

service(s).

9/16/2014
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Dicemsber, 2012

Our online testing services are: cumn
Prangrms Aca Serrac Sarricm. [2013) e CAC-bazed COMP Brom: Seveiopmens, alidiy, ond
sulihilny (Rapomn o 2013.7) Clleme, WY Ausiior

Perngma Acadersic Servaces, LLE

Approved by the ACBSP for The € hared COMP Exam: Development, Valdity, and Rebabiliy

20093

Standard #4 - Measurement and ”

oot b memectonal § ey

H . P ——— afihin . .
Analysis of Student Learning and etz This reportis
foromciusaocatzant] available on our

website under
Performance Edanend Remish Amocun Resources

€ remcd en Aesmpsmme n Edscshom,
Eanm Deselapanens
The CFC-bused O

.

Accepted by the IACBE for Principle 3 B P

#1 - Outcomes Assessment

More Opportunities to Customize Exams for Your Academic Programs by Aligning Topic
Selection with Program Content & Learning Outcomes

Associate Bachelors Masters
Topics . Business : MS in
Management | Accounting Administration (VEL GG MBA Accounting
. . Marketing X X X X X
As shown in this
Finance X X
example you: Management X
Legal X
v Can have Accounting X
multiple Economics X
Business
A Ethics % %
Global X
Align by TOpiC Dimensions
Information
Selection Management
Quant./
P X X
Opporlunily Statistics
Leadership
to Create New [ENEIES
N X X
Integration
Topics Supplemental
Accounting X X
Topics
New Topic #1
New Topic #2
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Clarity of Pricing: Citaion

Pevegrine Academic Services. (2017). A comparion berween Pevegrine Academic Services’
CPC-based COMP Exam and the Educanonal Tevmg Servyce's MFT (Repor Mo, 2012

No extra fees or charges associated 1) Gillete, WY Aveboe

Peregrane Acadesic Seraces, LLC

with customization requirements, A Comparises berwren Prregrine Avademss Services’ CPC-hased COMP Exam aud the
Educatbomal Testing Service’s MFT

reports and services, e.g. setup and The peepose of fhes report 13 10 descaibe the differences and sumilannes. of rwo busmess
educahon Jssnment e te Common Profesuonyl Component (CPC)-baced
Comprebenuive (COMP) Exam offered by Perrgrine Acsfermic Services (PAS) and the Mapor
admin access. Field Test (MFT) effiered by Educational Tessing Service (ETS)

Mipor srctios ot prport mehide

Exam Purpose 304 Apphcaton

Summary Table of the CPC-based . .

Discussion of Comparison Ag Th_ls report is

Cluage Copudermon and available on our

Value Added: s | website under
L Resources

Student surveys are included at no
ETSMIT

Te prespose of e ETS MFT is 1o meavure the erineal knowledge 1= undersanding obeained
by aradents i 3 mager feld of shady, in i

additional cost; detailed data analysis,

e briioris education. The ficin of the £xamm it o8
assevuing itadest knowledge Results can be used for outcomes susessment. The exams have o
e pre-cedered with separate picing for peports by por with the exam

multiple aggregate pool reporting, ok

The proctsded. non-cuitomrable exam imchides 120 guaitions from e topacal areas

quick turnaround, and excellent

fansgrment (-15%)
Quunttitative Business Anabyus (~11%)
Tnformation Systems (~10%)

customer service.

Students, Learners,

Our Services. B Logn s 1 @t
and Clients 8 Logn Rescurces | @ Support

Technical Reports s cowr s g s g P T e v
Best Practices
Assessment Literature

Institute Publications

& Presentation
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Expanded Student Surveys for Additional Assessment Capahility

Date of Report: August 23, 2011
Survey Petiod: ALL - August 2011
Tetal Number of Respandents: 33

Student Groug{s):

Include a learning
Section I Survey Responses

outcomes-based Student

Survey at the end of an

Average Answer

Outbound Exam. 0,200,608 1 1,21,41,6L8 2 2,724
[ understood the Leaming Objectives of all of my courses.| 1B
o 1 understosd the application of the Leasming Objectives 17
You can write your own
Ample Bma 18 devoted to explaming the significance of Leaming Objedives. 1.9
q
questions to supplement The cumculum is revont ts my academc neads. e
. . Out of class activities complement classroom assignments.. 18
our generic questions
I can detect simianty in taaching stylas with my Profassors 2.7
[ understand how student assessment of Frofessors impact improvement.{ 19
No additional charge or
I am sble to see & seamless coordnaton batwean lavals of CoUrses | LE
H Feedback from facully assessment i shared with students.. .
fee for the service 2
L feel that [ am being prepared with leadng ecge methods and technologies | 18
[ had the academic competencies to satisfactorily complete the course | 1.6
The mnstructor had the competendes Lo lead the cowrse, 1.7

Unique ALC Options & Applications

Undergrad Transfer Students take an initial assessment exam
(inbound exam). If they score below set thresholds in topics,
they are directed to complete one or more online ALC topical

modules.

Prospective MBA students take the inbound masters exam in lieu
of GMAT. Students who score below a set threshold are then

directed to complete the online ALC modules.

v'Personalized higher education: Decreases the number of

prerequisites to one course and improves coverage of the CPCs for

your accreditation requirements.

9/16/2014
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= APA Reference Guide App

Available for iOS

Quick Reference

Guide

Ask about how to
receive a free

download of this

app!

APA Reference Guide

By Peregrine Academic Services, LLC

Open iTunes 1 buy and download apps.

View In ITunes

52.90

Customer Ratings
e b

Description

APA Reference Guide Support »

iPhone Screenshots

Carrier = 7:57 PM

View More By This Developer

At APA Reference Guide

[c

)|

Manuscript Layout
Writing Style

Grammar

Scholarly Writing and Word Choices
Punctuation

Capitalization and Italics
Abbreviations

Headings and Series

>

>

>

Back Italics Rules

Use italics font style for:

= Titles of books (reference section and
within the paper)

« Periodical Names (e. g. The

Management Journal)

Film and Microfilm publications

Species

Introduction of a new, technical, or key

term

Words that could be misread

Algebraic vanables

Periodical volume numbers in

reference lists

« Anchors of a scale (1 =very paor; 2=
poor .}

..

. e

Do NOT use italics for:

« Foreign phrases
|« Abbreviations

9/16/2014
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COMP Exam Pricing Guide

All prices listed are inclusive of the costs associated with the service. There are no extra
charges for reports and cusfomization.

Price Per Test

ENSIAGE Discount BA/BS/Grad  AAJAS
1-50 Full Price $40 $20
51 -100 5% $38 $19
101 - 250 10% $36 $18
251 - 500 15% $34 $17
> 501 20% $32 $16

APA Writing Style Services

All prices listed are inclusive of the costs associated with the service. There are no extra
charges for reports and customization.

Units/Year Discount Course

1-50 Full Price $35.00 $10.00
51-100 5% $33.25 $9.50
101 - 250 10% $31.50 $9.00
251 - 500 15% $27.75 $8.75
> 501 20% $28.00 $8.00
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Academic Leveling Courses

Online Learning Modules that can be customized to

create specific ALC courses.

L$35 for each module includes the pre-test, 4-6

online learning sections, and the module post-test.

UFor 10 or more modules, fixed discounted price of

$350.

=

THE COMPLETE PACKAGE FOR
INCOMING GRADUATE STUDENTS

A Graduate Package Includes:
v’ Inbound Exam ($40)
v/ 10-15 ALC Modules ($350)
v APA Writing Style Services ($45)
v/ Outbound Exam ($40)

$395/student: Cost-neutral if you have the students
purchase the services directly from us or if included

in your course/materials fee.

9/16/2014
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%2 THE COMPLETE PACKAGE FOR
TRANSFER UNDERGRAD STUDENTS

An Undergrad Transfer Package Includes:
v Inbound Exam ($40)
v/ 8-12 ALC Modules ($280)
v Outbound Exam ($40)

$295/student: Cost-neutral if you have the students
purchase the services directly from us or if

included in your course/materials fee.

GEN ED Exam Service Pricing

1-249 $3,750
250-499 $7,500
500-749 $11,250
750-999 $15,000

1,000-1,249 $18,250
1,250-1,499 $22,250
1,500-1,999 $30,000
2,000-2,499 $37,500
2,400-4,999 $75,000
>5,000 Contact Us for Pricing

9/16/2014
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L4 Glossary of Key Terms

Aggregate Pools. The aggregate pool is the data set used for external benchmarking and
comparisons and is based on the results from accredited institutions.

Assessment Period. The date range for the report, which includes all the exams administered
within these dates. For synchronous schools, the assessment period is generally based upon the
semester or quarter. For asynchronous schools, the assessment period is generally annual,
semiannual, or quarterly. School officials determine the assessment period.

Cohort. A group of students based upon a demographic factor such as degree program, course
delivery modality, campus location, program start date, etc. We provide cohort-level analysis
based upon cohort categories identified at the start of the exam cycle.

Frequency of Questions Correct. For outbound exams, the frequency of questions correct is
calculated for each subject within a CPC topic. The formula is: Number of Questions Correct /
Number of Questions Offered) * 100. In order to provide a relative index for understand these
data, an average of questions correct is shown for the aggregate pool selected for the Analysis

Report. To see the comparisons for other pools, the Analysis Report can be re-run with a different

pool selected.
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L4 Glossary of Key Terms

Inbound Exam. A student exam administered early in the student's program, usually
during their first or second core course, that measures the student's knowledge level at
the beginning of their academic program.

Outbound Exam. A student exam administered at the end of the student's academic
program, usually within their last course, that measures the student's knowledge level at
the end of their academic program.

Percentage Change. The percentage change between two scores. For

inbound /outbound testing, the percentage change is calculated using the following
formula: (Outbound Score / Inbound Score) - 1.

Percentage Difference. The percentage difference between a school's outbound
student results and the aggregate, calculated using the following formula: Aggregate

Score — School Score.

=4 Glossary of Key Terms

Percentile. Percentiles are shown within the subject level analysis based upon the frequency of
questions answered correctly. The measure is used to establish relevancy of the school’s score
with the selected aggregate pool used for the Analysis Report. The percentile benchmarks
indicate to what level an average score is needed in order to be at the 80th, 85th, 90th, or
95th percentile, which school officials can subsequently use for academic benchmarking and for
setting performance targets.

A percentile rank is the percentage of scores that fall at or below a given score and is
based on the following formula: ((NumValuesLessThanScore + (0.5 * NumValuesEqualScore))
/ TotalNumValues) * 100. When shown, the percentile rank of the school’s exam sample of
the subject/subtopic/topic score to the aggregate pool is based on using exam results within
the aggregate pool grouped by school and calculated using samples of 30 exams. The
percentile rank is not a ranking based on the number of individual schools included within
the aggregate pool, rather it is a percentile ranking compared to the exam results included
within the aggregate pool.

The percentile benchmark values are calculated using the Empirical Distribution Function
with Interpolation based upon the Excel Function of PERCENTILE.INC (arrayk) with the
following formula: (n-1)p=i+f where i is the integer part of (n-1)p, f is the fractional part of
(n-1)p, n is the number of observation, and p is the percentile value divided by 100. The
percentile benchmark then is the required score of questions correct to be at a specific
percentile value (80™, 85™, 90™, or 95™) and is based on interpolation.

9/16/2014
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L Glossary of Key Terms

Percent Change Comparison. The percent difference between the
school's percent change between inbound and outbound exam results and
the aggregate pool's percent change between inbound and outbound
exam results. The percent change comparison represents a relative
learning difference between the specific school and demographically

similar schools.

Topic. A broad category of a Common Professional Component (CPC)

Areaq, often associated with a course or courses within a degree program.

Glossary of Key Terms

Subtopic. For the CPCs of Economics and Management, there are identified subtopics.
For the CPC topic of Economics, the subtopics are Macroeconomics and Microeconomics.
For the CPC topic of Management, the subtopics are Operations/Production
Management, Human Resource Management, and Organizational Behavior. NOTE:
When analyzing and evaluating the sub-topic scores, the cumulative totals of the
subtopic scores (percentages) will not equal the topic score. The subtopic scores are
based on the number of questions answered correctly for that specific subtopic. For
example, getting 2 out 3 questions correct for the subtopic of Human Resource
Management is a score of 66.66%, 3 out of 4 correct on Organization Behavior is
75% and 1 out of 3 on Operations/Production Management is 33.33%. The total
Management topic score, however, is 2+3+1 = 6 out of 10, or 60%.

Subjects. For each CPC topic and subtopic, questions are grouped using 4-8 subject
areas. Subjects generally correspond to the school's learning outcomes associated with
each CPC topic. In using these data, consider the Subject is the Learning Outcome
without the verb. The school then sets their specific benchmarks based on the subject-
level scores (frequencies) in conjunction with the topic/sub-topic level scores (means).

9/16/2014
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Glossary of Key Terms

Inbound/Mid-Point/Outbound Exams. These are COMP exams that span the

topics of the academic degree program.

Pre/Post Tests. These are tests administered with either an APA writing style
service or an ALC module that cover only the material included in the specific

learning material.

Course-level Test. Upon request, we can develop specific course-level (or
concentration/specialization-level) tests that include only one or two topics,

usually 40-60 questions in length.

o

-“"Agghrégu’re Pools

sed for External Comparisons I
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h_ Aggregate Pools (Used with COMP Exam Reports): The aggregate

pool is the data set used for external henchmarking and comparisons.

Pools Based on Program Delivery Modality (for each academic degree

level):

1. Traditional. The majority of the program is delivered at a campus location
at an established college or umversnfr The majority of the students are
recent high school graduates, typically 18-22 years old. Courses are taught
on a semester or quarter basis, typically Monday through Friday.

2. Online. The majority of the program is delivered online to students and

there is little, if any, requirement for the students to go to a campus location
any time during their college or university experience. The majority of the
students are considered non-traditional, meaning they tend to be older, may
have some college credit prior to sfdrtlng their program, and are often
working adults completing their degree program.

3.  Blended. The program is delivered to students using a combination of online
and campus-based instruction and/or the programis delivered in an
accelerated format. The course term is typically 4 to 8 weeks. Campus-
based instruction tends to be either at night or on weekends with generally
longer sessions. The student population tends to be non-traditional, meaning
they tend to be older, may have some college credit prior to starting their
program, and are often working adults completing their degree program.

| W Aggregate Pools (Used with COMP Exam Reports): The aggregate m
’ pool is the data set used for external henchmarking and comparisons.

Pools Based on Location (for each academic degree level):

1. Outside-US. Includes colleges and universities outside of the United States.
Program delivery is usually campus-based; however, the aggregate pool
includes some blended programs and online programs.

2. Regional/Country. Includes colleges and universities outside of the United States
from specific regions (e.g. Latin America, Europe, Asia, etc.) or from specific
countries (e.g. Mongolia). Program delivery is primarily campus-based; however,

the pools may include some blended and online course delivery.

38 US. Includes all US-based schools and programs.

9/16/2014
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Aggregate Pools (Used with COMP Exam Reports): The aggregate m
pool is the data set used for external henchmarking and comparisons.

Pools Based on Institute Characteristics (for each academic degree level):

1. Large Private. This aggregate pool includes large, privately owned

universities within the United States.

2. HBCU. Includes colleges and university that are designated as

Historically Black Colleges and Universities.
3.  Private. US schools that are privately owned.
4.  Public. US schools that are governmentally owned.
5. Not-for-Profit. US Schools that are privately owned and not-for-profit.

6.  Faith-based. US schools that have a specific religious affiliation or

association.

Aggregate Pools (Used with COMP Exam Reports): The aggregate m
pool is the data set used for external henchmarking and comparisons.

Pools Based on Masters Programs:

1. Masters-MBA. Includes programs that are designated
as Masters of Business Administration.

2. Masters-MS. Includes programs that are designated as
Masters of Science.

3. Masters-MA. Includes programs that are designated as

Masters of Arts.

9/16/2014
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_h Aggregate Pools (Used with COMP Exam Reports): The aggregate m
" pool is the data set used for external henchmarking and comparisons.

Pools Based on Dual-Accreditation Affiliation (for each academic

degree level):

1. IACBE. Includes business schools and programs affiliated with the
International Assembly for Collegiate Business Education. Where
available, this pool is further divided by IACBE Region.

2. ACBSP. Includes business schools and programs affiliated with the
Accreditation Council of Business Schools and Programs. Where

available, this pool is further divided by ACBSP Region.

3.  AACSB. Includes business schools and programs accredited with the

Association to Advance Collegiate Schools of Business.

~ Integration and Micro-site

- v"" Service Access By Your Students I

9/16/2014
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I

Ea INTEGRATION INFORMATION REQUIREMENTS

In order to integrate the service into your programs, we need to know:
1. What service(s) are required

2. What, if any, customization you require (e. g. topic selection for a
program assessment exam)

3. The course names and numbers where you will insert the service (you
do not have to insert in courses, but it does help from an
accountability/tracking perspective)

4. What, if any, student segregation you want (e. g. distinguish between
campus locations, online vs. on-campus groups, by specialization, etc.)

5. Any content customization you want for the micro-site
6. Timing and frequency of reports and receiving the raw data
7. How payment will be made (e. g., by invoice or with student purchases,

or a combination of both)

E PROCESS OVERVIEW AND THE STUDENT
EXPERIENCE

Once we have your integration data (see previous
slide), we then create a Frequently Asked
Questions (FAQ) Guide and a micro-site for your
institution whereby students self-register for their
exam access key(s) and subsequently use the

service.

The following slides show what this looks like.

9/16/2014
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Ra THE FREQUENTLY ASKED QUESTIONS (FAQ) GUIDE
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You distribute the FAQ Guide to your faculty and students. This Guide has the self-registration
directions for your micro-site along with answers to the most frequently asked questions. We will
send you a generic guide that you can edit.

B& THE MICRO-SITE ACCESS

~&

Are vou ready for the storm? - ACCOUNTABILITY

Peregrine Academic Senaces provides a variety of senvices related to obtaining and
sustaining program and university accreditation. Our service offerings are based on our

persanal expenence with accreditation, academics, and program administration, )\ "A L ¥

T 4
We understand that you have a cholce in service providers, Our goal s 1o ensure that ACBSI Iw
you make the nght choice based on the Most IMponant considerations related to -
accreditation, program assessment, and your needs for continuous iImprovement.

At Peregrine Academic Services, our value-added services Inclsde:

« Alignment of services with your learning outcomes accepted by the INCBE for Principle #1
= 1+ Accreditation experience as a site evaluator and accreditanon manager (Outcomes Assessment).
ppterine) acastace) shar incictes ol rece

B Espanal

PEREG RI N E Our Services Sdens Leamers @ swdentLogin | [ Resources | @ Support

ACADEMIC SERVICES and Clients

We Have You Covered

Fi e ity SRR B AL A ACE BT 6B H B e

IATHOAYT G S D L BEAILS AT 20 KR T

WA (4 ALAIPL BT Ay L 11000 DOTAE 30 FARTE O LIl
DAL A Tt T LY TR TR 0 LBl L et

e ‘ N Nt
[y _ U 4

waraguisie.

ourses  ARA (= Services

Our exam services are approved by the ACBSP
for Standard #4 (Measurement and Analysis of
Student Learning and Performance) and

From our website (www.Peregrine Academics.com) click on the tab entitled For Our Students, Learners, and Clients
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‘Stadents, Learmers, and Chents
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Ea A MICRO-SITE LOGIN PAGE

== Engiisn - B Espaiiol

=8 PEREGRINE  ousem e .
ACADEMIC SERVICES e and Clients. & StudentLogin | [0 Resources | @ Suppert

Glabal Eduwcational Seppurt

[Ferris State University

School Micro-site Page for Registration for Exam and Course services. Students will need to first
complete the registration process using the instructions found within the course syllabus or as
provided to you by your course professor.

FERRIS STATE
UNIVERSITY

Register for a Course/Exam

Enter tne registration password provided to you either within the course syllabus or from your course professor.

Registration Password: 4]

Have you lost the e-mail which included the exam/course link?
P Email me my exam/course access key.

Do you need to print or download your completion certificate?
M Download completion certificate(s]

If you have previously registered for an course/exam, please use the link for that coursesexam as included within te e-mail you received from
receipt@peregrineacademics.com. If you cannot find that e-mail, please check your SPAM/UNKMAIL folder
or use our exam access key retrieval form to resend your e-mail.

From this page, students login to self-register for the service. There are also help items to complete an

exam, retrieve a lost exam key, or to print a completion certificate.

9/16/2014
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E STUDENTS SELECT THE EXAM OR SERVICE BASED ON THE
COURSE ASSOCIATION

The CPC-based compranansive [CON) exams nelude 10 quastons from £ac of the Topice]
aress assotiated with your program. Questions are either multiple choice or tueffalse, CPC
Topics are defined by the Dusiness degree accreditation erganizations. The specific wpics
selecred for evaluation correspond directly with the required courses assaciated with your degree program To learn more ahour the CPC-Based
COMP 2xam, click NErs. Mg /Wil PEregrineacademics com/senicas/gpe

UNIVERSITY

Your completion of the assessment s required for your course. Please do your best in order to provide your institution with the best possible
information to guide acagemic decision-making. Piease reler (o your course syllabus for the grading requirements of this assessment for your
Course.

Undergraduate Degree Programs

icy and Strategy Comprenensive
Human s c he

Services Sirategy Comprenensive CPC Exam

[~ MGT40S Managemens and Leac

=nlp Comprehensive CRC Exam

Graduate Degree Programs

Select your course

I CMES04 Legal and Ethical Issues for Managers Comprehensive CPC Exam

[~ CWIRS44 Capstone: Slobal Business Policy and Strategy Comprehen

& CRC Txam

nsive COC Exam

pren €PC Exam

lobal Business Policy and Strategy Comprehensive CPC Exam

[ MGETS32 Advanced HUMan Resourte Management Comprenensive CFC Fram

You can have multiple exams to address t requir ts for more than one program.

STUDENT IS READY TO TAKE THE EXAM/COURSE

A,
“I ECEE{EAE\ &:]SI:E{IEVII\A E Home inserviceil e OHLCE:::;:W&"‘S' & Login | @ Help & Support

Global Edusatio

sity / Registration Confirmation

Thank you Olin Qedekoven, your registration is complete.

Your exam key(s) have been sent to xyz@vcn.com addressed from receipt@peregrineacademics.com.
Please allow a few minutes for this email to arrive. Please also check your SPAM or JUNKMAIL inox to ensure our email(s) have not been
delivered there,

You can now proceed directly with the exam by clicking the hyperlinked Course/Exam name shown below.

Exam Key Course/Exam
CU-3593794 CMBS504 Masters Comprehensive CPC Exam

If you have any questions regarding your registration, please contact us at Support@PeregrineAcademics.com.

The student can click the hyperlinked exam access key and start immediately. The student also
receives an e-mail with the exam access key(s) if the exam is to be taken later or to go back to the

service.
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E STUDENT PURCHASE OPTION

“ Universiry. |ohn Brown University

“ First Name.  Olin
® Last Name: | Oedekoven

@ Email: | XYZEVCN.COM
Please £nUre AT yoU NaEVE Typed your e-mall 30dress correctly.

This e-mall address will n r 8
 Confirm Email: | XY2@VCH COM 5 e-mall address will b used 0 send you your exam keys.

T Credit Card Information

Company “ Name on Card: | Qlin Qedekoven
“ Address. PO BOX 222 “ Credit Card #.  1234567812345678
Address geonr “bxp.pae: 04[x| /s zovs =]
9 City:  Gilleue SOV #1723 where 15 this?
® Country:  United States [=]

State/Frovinee: Wy ¥
@ Postal Code: 82717

® Phone: | 3076351555 ext:

= Back 1o Course lis = Ldit Reg Review Regi

We can invoice the college or university for services completed; however, you can also require

student direct purchase. This approach is more common for the APA writing style service and for

the Academic Leveling Course service.

GRADING

In order to get students to do their best, our services should be graded or otherwise incentivized.
Extra credit works well for most situations. The service could be an assignment within a

course in order to get the best performance out of the students.

COMP Exam Grading:
. Inbound exams should be graded for completion only; max credit just for taking the exam.

. Outbound exams should be incentivized to encourage the student’s best effort; however, the

grade should be on a scale.

ALC Test Grading
. The pre-test is generally not graded

- The post-test is generally graded on a traditional 100pt scale

APA Service Grading
- The training course should be graded for completion

. The 50-question competency exam should be graded on a traditional 100pt grading scale
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E TIPS AND TECHNIQUES FROM OUR
1 LESSONS LEARNED FILES

IWe see the best results when the outbound exam is included as part of the
] course grade; however, extra credit can also work to incentivize the COMP

! Exam. For example:

ICompleiing the Inbound Exam is worth 5 extra credit points

|

|

IComplefing the Outbound Exam is worth 5 extra credit points and then if
I you score above 50%, it's worth 6pts; if you score above 55%, it's worth

|
| 7pts; if you score above 60%, it's worth 8 pts; if you score above 70%, it's

I worth 9 points; if you score above 75%, it's worth 10 points.

i

IScores are relative and must be graded on a curve based on national

=&
% TIPS AND TECHNIQUES FROM OUR

LESSONS LEARNED FILES

9/16/2014
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& TIPS AND TECHNIQUES FROM OUR
LESSONS LEARNED FILES

iITo keep the service cost-neutral for your
I

: college or university, consider a course

I the students are reimbursable through
I

I
I

I

I

I

I

I

| I
| fee or assessment fee so that any costs io:
I

I

| I
/ Ituition assistance. 1
I

I

I

PRt}

“Client References

)
e And Testimonials I
L b % .
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Peter J. Holbrook, Ph.D.
Dean
College of Business and Management

con §

U N 1 v ERS | T 1

“We have found Peregrine Academic Services to be
responsive, not only in the timeliness of the reporting but in
the ability to produce customized reports that allow us to drill
down and analyze student learning at various levels, across

programs and geographic regions.

When you become a client of Peregrine, you have a thought
partner in the assessment arena. Olin and his staff not only
provide you with the data, but they also are available to help

you make sense of your student learning data.”

Teresa Hutchinson, MBA SA!TIIDTQSE
MBA Program Director University

“The St. Ambrose MBA program uses the Peregrine COMP exam as a pre-

test and post-test assessment for students. We are in the process of
building a paired results data base to measure the effectiveness of our
program curriculum. Many times it is not the total outbound results that tell
the story, but rather the increase in student learning from attending the

program.

Additionally, we use the inbound exam to determine student readiness for
the MBA program. If a student scores low in one area, then they take one of
the Peregrine ALC courses to get ready for class. We also use the outbound
Peregrine COMP data against the normed results chart to determine which
areas to focus in the MBA curriculum. It is proving to be an excellent

guiding tool for the MBA program.”

9/16/2014
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Lucas W. Loafman, J.D., M.B.A.

Department Chair - Management & Marketing

“We are in the beginning stages of re-designing our
assessment process and decided to ‘test’ Peregrine's CPC
exams after struggling with the reporting aspects of ETS.
We also like the fact that we could ultimately see the
learning on an individual student basis from entry to
graduation. In our initial round of testing, we tested our
entering students (juniors) and tested our outbound
students and saw a significant (23%) growth :

in knowledge in the areas we tested.”

William S. Lightfoot, Ph.D.

=
Dean @ Brenau University

College of Business & Mass Communication iy

“Having used the Major Field Test for 8 years, we are committed to
external assessment. What Peregrine Academics has done is extend
the reach of external assessment so that we can now capture data

from 100% of our student population.

They also provide a range of relevant solutions that help us ensure
the quality of our academic programs. Peregrine obviously has

listened to the evolving needs of business schools globally.”
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SWOSU

Associate Dean, School of Business & Technolog Southwrester Oklshoma State University

“Previously, we had used the ETS Major Field Exam in
Business and the ETS MBA Exam. The results in terms
of details we receive from Peregrine Academic

Services are far superior.”

Michael Reilly, Ph.D.
M Executive Dean

College of Business & Professional Studies

“We administer the CPC exam to our students in business
capstone courses. We find the results important for our
students and for our University to assure our student they
are receiving a high quality business education and to
provide our faculty well documented direct assessment of
student retained learning. The CPC testing process is

helping us close the quality loop.”

o Ashford

v UNIVERSITY"

9/16/2014
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Timothy A. O. Redmer, Ph. D.

iremell| Professor of Accounting
School of Global Leadership & Entrepreneurship

“We appreciate the flexibility of these exams by your
allowing us to develop a specialized section,

entrepreneurship, to be incorporated into the exam.”

Roger Roy, Ph.D.
Dean
College of Business

“Spring testing went well. Your people were

outstanding dealing with any student
problems, and the reports were perfect for

evaluating the effectiveness of our
7
programs.

I UNIVERSITY OF MAINE

FORT KENT

h UNIVERSITE DU MAINE

9/16/2014
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John L. Graham, Ph.D.
Dean

School of Business

“Truthfully, Peregrine Academic Services gives us perspective and
widens our internal lens, particularly among those who think that
things are okay. Peregrine is the enterprise that's helping us to
refine our learning outcomes across the curriculum in the
School of Business as we prepare for reaccreditation. | must
say that this has been a very good measure for us and provides

the much needed impetus to re-engage faculty.”

MEDGAR EVERS
COLLEGE

Charles Finn Ph.D. MA
Management Professor
Heuther School of Business

“We at the Heuther School of Business, College of Saint Rose have been

looking for some time for a way to measure student progress and
performance utilizing an outcome based rubric. We have used other firms
in the past, but where not happy with their approach or service. All that has
changed since we have been working with Peregrine Academic

Services! Their testing instruments are excellent and easy to

administer. Outcomes assessment is immediate and can easily be adapted
to our particular programs. Most important, the staff at Peregrine are
readily available and happy to help with questions or concerns. Peregrine

is an excellent partner for us.”

The Couege Of Saint ROSC PASSION. KNOWLEDGE. PURPOSE.

9/16/2014
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William S. Lightfoot, Ph D

Dean
College of Business & Mass Communication

“We use the external assessment as one critical component in our
overall annual assessment process. It helps us compare our
results internally (between cohorts) as well as to peer institutions
nationally. We use the data accumulated over a period of time to
focus on opportunities for improvement, and share that with
faculty, staff, and our executive team periodically to (a) keep them
informed; (b) secure commitment to our continuous improvement

initiatives.”

n Brenau University

Alain Gracianette, Ph.D.
Chair, MBA Department

“Peregrine Academic Services has been a pleasure
to work with. The effectiveness of their application
and value of their assessment reports are only
surpassed by the quality and friendliness of their
customer service,
and responsiveness of their [
management team.” l I

ettt

9/16/2014
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David Russell, Ph.D.
Assessment and Accreditation Coordinator
Paris School of Business

“The CPC exams furnished by Peregrine were exactly what we
were looking for in terms of a comprehensive exam that would
enable us to measure student outcomes at both the
undergraduate and graduate level. We believe that these tools
and the results greatly assist us in the process of
accreditation. Peregrine has provided us with prompt and
comprehensive service; it’s a pleasure to work with

them and it makes doing our e
. . . . Fand
job of delivering education ‘\11".-' P A RIS
that much easier.” S CH : : L

OF BUSINESS

A

Peter J. Holbrook, Ph.D. o
Dean ARDINAL S
College of Business and Management U NIV ERSILTY

“Peregrine Academic Services and their products provide our College with
the assessment tools, data collection, and analysis that allows us to
effectively demonstrate student learning outcomes and CPC competencies.
Specifically, the ability to compare our student learning outcomes with other
ACBSP institutions is invaluable. We now have a reliable, valid, and external

measurement of student learning for ACBSP and HLC/NCA accreditation.

After a year of using the CPC testing we have the data necessary to
document student learning outcomes, with the ability to identify areas of
strengths and opportunities for improvement. In January, we were able to
for the first time publicly share student learning outcomes on our website.
More importantly, we were able to show the quality of our students and their

learning outcomes.”

9/16/2014
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John H. Nugent, Ph.D.
M Associate Professor
School of Management

“TWU's MBA program requirements are changing such that new
student intakes will require either an undergraduate business
degree or the successful completion of an appropriate business
education leveling course that addresses business learning
components as determined in courses that meet the CPC
guidelines.

We determined that Peregrine Academic Services' offerings ideally
meet the leveling business education requirements.”

EXAS WOMAN'S UNIVERSITY
1
DENTOM DALLAS HOUSTOM

William S. Lightfoot, Ph D
¥ Dean
College of Business & Mass Communication

“Three things stand out to me with regard to what you offer:

1. Portfolio of academic solutions that help us identify challenges,
and provide solutions.

2. Accessibility of assessment — ALL of our students — regardless
of location can now be included in our end of program external
assessment process.

3. Quality of information — the information is easily understood,
includes additional information (such as completion time), and is
available in multiple languages.”

@ %renau Unuversity
. ]

9/16/2014
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| W Alain Gracianette, Ph.D.
Chair, MBA Department

“Marylhurst’s MBA Department beta-tested

Peregrine’s online APA tutorial and

assessment services. We are pleased to report

that test results do

support expanded and

continued use of the l

services.” l I
et

David Russell, Ph.D.
h. Assessment and Accreditation Coordinator
Paris School of Business
“Everything about your service was
impeccable...especially the quick turnaround time with

regard to results, as well as the administrative support

we received to help us through the initial process....”

& PARIS
SCHOOL
OF BUSINESS

9/16/2014
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Michael E. Dillon, Jr., PhD
Director, MBA Programs and Department Chair
Lincoln Memorial University

“l want you to know that we have been very

impressed with your services and response to
issues and that we are very happy with our
decision to use the

Peregrine services.”

‘ . Mary Jean Thornton
8 Professor, Management Degree Program
Capital Community College

“Miranda Irby is Peregrine to me. She is thoughtful, responsive and timely.

* On-Line Tools: The CCC web site [for registration and exam
completion] is easy to use. | have been so impressed with Miranda
showing the initiative in suggesting changes we should make to
enhance the web site.

* College Support: She reviewed the instructor guide for completeness
and accuracy which I provide to full-time and adjunct faculty who
must proctor the exam. | am certain this is not part of her job
description! She does the ordinary things extraordinarily well.

e Exam Administration: She makes herself available on
the dates of exam administration to help faculty or
students with any technical issues.

* Results: We received the exam results in a very CAPITAL

timely fashion.”

9/16/2014
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Joe Adamo, Ph.D.
il Professor, Business & Management

Cazenovia Colleg

“We have many good things to say about the comprehensive exam. Your
customer service is excellent. The department faculty use the results to
help identify weak areas in our curriculum. The exams are fair and
rigorous and we find it an excellent way for business faculty to gauge
specific outcomes related to the areas they teach.

We receive monthly reports in a timely fashion and whenever | have
contacted the office your staff is professional, helpful, courteous, and
informative. The department is ever so happy with your program. It has

saved us many hours of the development, administration, and correc-

tion of this type of an exam.”

CAZENOVIA COLLEGE

Peter J. Holbrook, Ph.D.

Dean ARDINAL STRITC
College of Business and Management UNJIVERSILTY

“In addition to the ability to demonstrate student
learning with reliable evidence, we are using the
CPC testing results to strengthen the curriculum
and identify key assessments that allow our
students to have greater competency in key CPC

topic areas.”

9/16/2014

62



Dr. Les Crall
M Associate Dean, School of Business &
Technology

SWOSU

Southwestam Oklahoma Siate University

“Peregrine Academic Services has been outstanding to work with! We
use their CPC-Based testing services for our inbound as well as our
outbound test in our MBA and MS Management programs. They
have tailored an exam that fits the CPC for each degree. This has
helped our assessment program tremendously, giving us a direct
measure that learning is indeed occurring in our programs. We also
use the CPC-Based outbound exam for our BBA degrees and plan
to use them for an inbound BBA exam as well.

Previously, we had used the ETS Major Field Exam in Business and the
ETS MBA Exam. The results in terms of details we receive from

Peregrine Academic Services are far superior.”

Rhonda C. Anderson
h Associate Dean, Adult Degree Program

Northwood University

“In fall 2011, Northwood University piloted the Peregrine Assessments
for both BBA and MBA graduates and based on the pilot,
implemented this across our system in 2012. The primary reason
we chose this assessment was because it could be implemented
online, in the eight states we operate, and internationally.

We found no other assessment that could meet our needs at this level.
The web-based assessment allowed us to incorporate the exam
into our capstone class without using valuable classroom time. The
results were quickly available and we were able to segment
students by major, location, and other key data points. Using these
data, we quickly saw where our strengths were and areas where we

could improve.”

9/16/2014
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Dr. John Kachurick
Associate Professor

Misericordia University

“We use the data from the Peregrine assessment to close
the loop in the assessment process. The assessment
provided us with data to support making changes,
since the numbers indicate areas where we need to
concentrate our efforts. Without the data, we would be
flying blindly in attempts to improve our educational

processes.”

MISERICORDIA
UNIVERSITY

Dr. Gerelmaa

W Vice President of Academic Affairs
Institute of Finance and Economics, Ulaanbaatar, Mongolia

\*\11‘0!: ™
. (3
Drrreth

“onaon®

“MoHzonbIH cypayynuydblH xyeb0 3H3 “What is most important for the
YH3/1233HUll Xemesn6epm Mongolian universities is that taking

xampazdcaHaap eepcOuliH YaHcaaa part in this assessment test opens up

domoodod medulizyli o510H yncad an opportunity for them to learn about
X3PX3H Xapbyyynazdaxbl2z M303X how the quality of their programs
6os10Mxmoli 6ok 6alizcaa Hb compare not only to each other but also
6udHull xyeb0d Yyxas oM. IHI to the rest of the world. This
YH3n1233HUll Xemen6ep Hb assessment program is conducted on a
M3P23XKIUUH MyeWwuHO mypa3H highly professional level and in a
wyypxali xuliadd3e, acyynaa yap timely manner. We also liked the

Xyp33 ep2eHmali Hb 6ud3Hd ux content and the coverage of topics very
maanaadcaH. LJaawud xun 6yp much. In the future we plan to make the

ynamxnan 6o5120H 3H3 xemen6epm  participation of our students in this

oroymuyydaa xampyynax assessment program an annual

meneesieceemali b6alizaa.” tradition.”

9/16/2014
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Sr. Edwin A, Ortiz Mundo, MBA
Director Administrativo

Universidad Metropolitana

“Nos alegra contar con el apoyo de  “We are glad to work with a company

una empresa solida y de trayectoria
como Peregrine Academic
Services. Su servicio es
excepcional y la disponibilidad de
sus productos en espafiol
representa un valor anadido
importante para nosotros. Sus
informes son faciles de interpretar
y ofrecen un vehiculo agil para
evaluar la efectividad de nuestros

programas académicos.”

with a solid track record such as
Peregrine Academic Services.
They offer superb service, with
the added value of having their
products available in Spanish.
Their reports are easy to interpret
and provide valuable insight for
assessing the effectiveness of our

academic programs. ”’

UNIVERSIDAD

UMET

=
[ — ——
METROPOLITANA

MUNKHBAYAR Vanijil
Head of Business Administration Dept
Ulaanbaatar Mongolia

“BusHeculin xemenbepeep cypanuyax 6yl “We are provided with an opportunity to
oroymHyyOdsie Peregrine academic receive an independent, third party
services-uliH cypaasimbiH yus si8UbiH assessment of our business programs
YH31233HUl npoepammaap yHanyyncaH  through the Peregrine Academic
Hb Xemes6epuliHxee yp OyHe Services direct assessment of student
xeHOneHzeec 600umoli xapax learning outcomes of students enrolled
6onomxulic on2ox eay 6aliHa. in our business programs. This has
UHeacH33p 6udHUl axun calbKup4 provided us with an ready opportunity
Gatizaa acaxutie xsanbapxaH M303X to see if we are working towards the
6os1omxmoli 6ok 6atizaa rom. continuous improvement of our
Peregrine academic services educational services. Peregrine

Academic Services is a great partner. ”

e [DER UNIVERSITY

6alicyynnaza Hb caliH myHw om.”
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Dr. Jose Manuel Carbonell
Director
UDI Global Learning - Guatemala

“I hereby express my sincere thanks to Mr. Bill Parrott because through his
leadership and guidance we achieved successfully the accreditation of Escuela
Superior Internacional de Guatemala y El Salvador, with International Assembly
for Collegiate Business Education (IACBE).

During the four years of the process, Mr. Parrott remained constant monitoring
through phone calls, visits to Guatemala to monitor scheduled tasks, coordinate
workshops in the United States, in order to train in the terminology and especially
in the quality philosophy requiring educational programs in the United States.

This experience was completely constructive and | highly recommend Mr. Parrott as a
Consultant to develop programs, assist new schools, and implement quality

assurance processes for continuous improvement

and students achieving successful learning

outcomes.”

GLOBAL LEARNING

Arlene Mlodzik THE AMERICAN

BUSINESS SCHOOL

Dean Emeritus

“Bill Parrott is an incredibly perceptive person. When he
visits a non-US school abroad, he goes in without
preconceptions and tries to understand how that school
does things. He does not go in with US standards as a
model. Instead, Bill tries to see how the foreign school's
evaluation and learning outcomes processes can be
improved and adapted to international accrediting
requirements.

As a accreditation coach, there's no one better.”

9/16/2014
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